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Creative Work Plan
Project_____________________________________________________________________ Date __________________________

Contact/Project Manager_______________________________________________________ Delivery Date __________________

KEY MARKETING FACT:  ______________________________________________________________________________________

__________________________________________________________________________________________________________

__________________________________________________________________________________________________________  

COMPETITION:  _____________________________________________________________________________________________

__________________________________________________________________________________________________________

__________________________________________________________________________________________________________

TARGET MARKET: ___________________________________________________________________________________________

__________________________________________________________________________________________________________

__________________________________________________________________________________________________________

OBJECTIVE:  ________________________________________________________________________________________________

__________________________________________________________________________________________________________

__________________________________________________________________________________________________________

PROBLEM THIS COMMUNICATION MUST SOLVE:  __________________________________________________________________

__________________________________________________________________________________________________________

__________________________________________________________________________________________________________

PROMISE:  _________________________________________________________________________________________________

__________________________________________________________________________________________________________

__________________________________________________________________________________________________________

REASONS WHY:  ____________________________________________________________________________________________

__________________________________________________________________________________________________________

__________________________________________________________________________________________________________

RATIONALE:  _______________________________________________________________________________________________

__________________________________________________________________________________________________________

__________________________________________________________________________________________________________

MANDATORIES:  ____________________________________________________________________________________________  

__________________________________________________________________________________________________________

__________________________________________________________________________________________________________


